Measuring Time Like Pilots
(adapted to Premier terms from 

Dare to Dream and Work to Win)
by Dr. Tom Barrett

It would be interesting in an industry like Premier Designs, where everyone is an independent representative, if we kept track of time like pilots do. When they want to ascertain how long or how seriously someone has been a pilot, they do not ask, “How long have you been a pilot?” They don’t care when someone became interested in flying, how many classes and seminars they have attended, how much they know about the physics of flight, or how well they have studied aviation manuals. And they don’t really care when the person registered for a flight class. Pilots only want to know one thing: “How many hours have you logged flying?” They only need to know how many hours you have sat in the cockpit and flown a plane. The answer says it all. There is a vast difference between an individual who has flown fifteen hours and one who has logged fifteen thousand hours!


In Premier, if you want to see how quickly you are going to build a business,  there is only one thing that counts as hours logged or flight time: Showing your business presentations to someone.  Period. That’s it. This is a person-to-person, face-to-face business. And if we are not getting the business presentation in front of other people, then we are not logging flight time. We may fancy ourselves as pilots, we mat read the monthly pilots’ magazines, we may watch videos, go to seminars and weekly pilots’ meetings. But none of these count as flying. In reality, we are going nowhere. It is all making-believe motion. 

Maybe that is why Rosetta Little, one of network marketing’s top income earners, and one of my heroes, says, “He or she who shows the most business presentations wins.” She knows nothing else will grow a large team. 
