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When Prospects Don't
Return Your Calls

| always say to people, “You should look at yousibess calls as leaving commercials.” Voice midrs a wonderful opportunity to have
your prospect hear a brief commercial message jilmum For example, you could say, “Hello, thislene. I’'m sorry | missed you but |
wanted you to know about something that's verytingi” Then proceed to mention the purpose of yeall, such as a special promotion
your company recently announced.

You have left your message, but nothing happehsoretimes we get frustrated when people do rbtusaback, it's because we do not have
enough people to call. If you ask, “Why isn't tipierson call me back?” Perhaps you are becoming wica bounty hunter than someone who
wants to work from the heart. With a bounty hungeprice is attached to someone's head. Whenaslefrom the heart, we say, “This per-
son is not calling me back, so | will call someatee.”

I never worry about people who do not call me béegcause there are so many other people | canTdadice is not a magic formula to get
people to call you back.But there is a way to leave a caring voice maiksage. “Hi, this is llene. | am sorry we have lmegn able to con-
nect. I'd love to continue our conversation abmut business and what we offer, and in fact I'celée hear from you, that yes, | am still inter-
ested, or not, I've changed my mind. | look fordvém the next time we can talk together.” It ipontant to let them know they can call you

if they change their mind. And it's important taipt the picture that you have more information yauld like to give themNever worry
about who is not calling you back, because thereeother people to call.

When you are in the position of making callbackigraate between those you have called before awd hot returned your calls, and those
who are new and so are more likely to call youtrlgdck. Sometimes a direct seller will call thensatwenty people on a list over and over
again, until they are basing their success ondheeswenty people, as opposed to mixing it up wétv people, including people they have
not yet called. If you call someone who does ptiinn the call, what are the odds she will call pow? If you mix it up, generally you will
have success every week in having people call yoack.

- Taken from llene Meckley “Sharing with Heart"rBenal Success Coaching

Q & A’s From Nancy Hanrahan’s Conference Call:

1. How did you sponsor 6 people in one mé@ntfPremier Designs is brilliant with offering tbéh $25 bonus from April to
share the Marketing Plan with the Hostess. | thowdy not open it up to everyone at the show!n8w | offer OP’s after
checkout to anyone at the show. | had 6 showdalttilOP’s at 4 of them and sponsored 6 jewelera #pril to May. |
offer the Premier Charm Bracelet from Premier Itiees to anyone that will stay and listen. | havgoal to share Premier
with 100 people this year and just for listeningytlyet the charm bracelet. Then | ask if they joih me after all the orders
are in for only 10 minutes longer so that it doesake any more time out of your night.”

2. How in the world to you corral them back todisto the OP “As soon as they start shopping, | pull thoseamd maybe’s
guest surveys to the front of the stack, then atklout | say, ‘ Oh, are you going to be able &y3t(they usually are just
sticking around anyway). Or, you can just ask gy&rson at checkout if they are going to be abkiitk around.”

3. Isthere a way to give them a time to get stilberause some are straggling ar@urfdou can definitely put a timeframe on
it. Say, ‘Okay ladies, it's 9 pm and we are gdiadpe starting in about 20 minutes so you havd ArD to finish shopping
and get checked out.”

4. How many people come on with the’itAll of them come in with the president’'s packay the promo package.”

5. So do you then follow up with those folks attee show “YES that is the key - the fortune is in thddal-up. You have to
call them back.”
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1) Fitted Jacket: A great tailored jacket -- fitted to show off fenme curves, not a baggy masculine styi@'
-- will pair with everything from work trousers jeans. A jacket adds structure to your figureegicurvy -3~
girls more angular lines, creates waistlines forigtofigure types and smoothes out lumps and buoms! Y
shapes. Choose traditional fall jacket fabrice bweed, corduroy, denim or menswear plaids; duge !
with velvet, leather, brocade.
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White Shirt:  Sounds basic, but a crisp, long-sleeve white ghatbuilding block of your fall wardrobe. The @
varieties are endless -- cotton with stretch,digéhouettes, cuff and sleeve details, collarataons -- but they
all work under everything from cardigans to jackat®n their own with wide-leg trousers. @

Black Pantsuit: Pantsuits may be the ultimate power suit for thekimg woman, but they also pull their

weight after hours when paired with a silky camil fweels. A solid black pantsuit is the most flatig (head-to ~
-toe monochromatic color) and the most classic kifoo a fabric with drape -- nothing too stiff dnigy -- pref- <.
erably in wool (or wool with some stretch for comtjo
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Turtleneck Sweater: Neckline trends come and go -- cowl necks, plunyiaghenleys -- but a turtleneck
sweater has earned its place as a classic. Hérg!s The turtleneck brings your face into focus mack turtle-
neck is a good option if you don't like the bulkeofrue turtleneck (it's the same height, onlyféieic doesn't > ¢,
fold back over). Stick with cozy, touchable madésifor your turtleneck sweater because anythityior
scratchy is unbearable on your sensitive neck aréa. black turtleneck is the ultimate classic lseait creates’@
a blank palette to show off wonderful necklace$f lotacelets or just a pretty face.
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Neutral Coat: There's a reason timeless fashion pieces retainpibeularity: they go with most things in your
closet and transcend the trends. The neutral eeapecially in a camel color -- is an enduringd ¢&dssic be-
cause it has so many possibilities.
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Plaid: Plaid -- a perennial menswear print favorite -nslates very well to trousers, coats and jackets.vidth
everything from a solid shirt to a twinset.

v
>
A

<$

v
>
A
<

Tall Boots: Knee-high boots make great sense for fall becaheselét you get more wear out of everything
from skinny jeans to miniskirts. Tuck in slim ts®rs for a young look or layer on opaque tighté aiskirt or
dress to keep out the chill. Choose a mid-hegttdor the most trend-proof look something 2 ircbeless).
Brown boots are a great choice if you wear lotdasfim; black pairs with almost everything.
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Pearls: Feminine pearls are the perfect trend-proof acegseaompliment the more structured styles of. fall @
Wear gray pearls with black for a sexy tonal lookghoose layers of creamy white pearls worn wigingple
black sheath dress for a perfect cocktail dress. loo
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Sheath Dress:Match a sheath with a hem-length coat or wear itoawn with pumps; anyway you wear the,> ¢,
classic, knee-length sheath dress it's a winnehri€ choices include knits, crepe, silk and mersviabrics. Or @
try something edgy like a leather sheath. @
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10) Large Leather Bag: Bags get bigger with cooler weather because yoae hare to carry (umbrellas, wraps, @

hats). The leather bag doesn't have to be boritigere are logoed styles, patent, exotic skinstimg, bold
hardware, bright colors and much more -- but thetratassic looks have a ladylike feel to them andeustated @
luxury. Unlike an in-today/out-tomorrow "It" bathe large leather bag will be your faithful friefot years.

This is one splurge where you'll get lots of mileam your investment. 3

Taken fromFashion.About.com
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American Beauty— this flattering true red is neither harsh normthe-top. Designed to suit all skin ~ ~,
tones, this warm but robust hue can be blendedalitiost any shade.

v
>
A
<

-«
<
<«

A

v
>
A
v
A

Purple Heart — sitting somewhere between true purple and lilais, refined tone is soft and sensual.

-«
v
>
A
<
<«
v
>
A
< <

«
<
<«

Honey Yellow — a warm and welcoming yellow with a hint of hondyeeige. A perfect partner to Burnt
Sienna for a wintry feel.
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Iron — represents the “new black” of the season. Ne#hteue gray nor brown it falls more in the catggof a
cross between slate and gunmetal. This servegamiading color for all other tones.
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Burnt Sienna — more a pinkish, earthy orange, reminiscent of kechnean terracotta roof tiles. Warm
and comforting, probably the most-fall like of #ie Panetone shades.
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Nomad — another timeless neutral which falls betweehtligray and beige serves as an anchor for more . *
robust colors
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Raptu re Rose— represents all that is new and fresh about #ii's fdesigns. With nurturing and feminine |
tones, this color plays upon the vibrancy of l&stson’s fuchsia but is toned down a little witht gafk. This key
shade transcends clothing into cosmetics and amiess
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Warm Olive — arich yellowy green, reminiscent of an olivesimartini, which, according to Pantone's Fﬁ'
2009 report “makes all other colors come alive.”
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Majolica Blue — adding an exotic feel to the color group thisssrbetween teal blue and navy
complements oranges and purple hues perfectly.
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Creme Brllée— needs no explanation for those who love its nakesthe delicious French desert.
Providing one of fall’s classic neutrals, this eairdown mix of gray and ivory beige looks good agioto eat!
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With less emphasis on one-season wondend] find the color palettes for fall winter surgingly versatile and able to
@ transcend seasons. The secret for a stylish, s@attéxd, timeless look is to choose colors in #me tonal palette, which also @
" has a slimming effect. @
v Classic neutrals such as Iron and Nomadiedrsafe as they are classy and have an expefeseGo for quality over o

quantity if you want pieces to last. Express #elittdividuality by adding an injection of at leaste of the season’s more
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Y. robust, stronger colors, like Rapture Rose or AczeriBeauty. @

@ The season’s red and blue hues are sumgiydilattering to most skin tones. Darker skinskdantastic in warm olive or @
@ honey yellow, but for lighter tones, this can maka look sallow. Metallics can also be slimmingpecially when it comes to @
@ shoes. @
@ Choose color combinations wisely and thely maver go out of fashion. Wearing hues thatdélagre more important than »* <,

.1, wearing THE color of the season despite it dointhimg for your skin tone! R4
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g Taken from thd®antone Fashion Color Report<Q>
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