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I always say to people, “You should look at your business calls as leaving commercials.”  Voice mail offers a wonderful opportunity to have 
your prospect hear a brief commercial message from you.  For example, you could say, “Hello, this is Ilene.  I’m sorry I missed you but I 
wanted you to know about something that’s very exciting.”  Then proceed to mention the purpose of your call, such as a special promotion 
your company recently announced. 
 

You have left your message, but nothing happens.  If sometimes we get frustrated when people do not call us  back, it’s because we do not have 
enough people to call.  If you ask, “Why isn’t this person call me back?” Perhaps you are becoming more of a bounty hunter than someone who 
wants to work from the heart.  With a bounty hunter, a price is attached to someone's head.  When we work from the heart, we say, “This per-
son is not calling me back, so I will call someone else.” 
 

I never worry about people who do not call me back, because there are so many other people I can call.  There is not a magic formula to get 
people to call you back.  But there is a way to leave a caring voice mail message.  “Hi, this is Ilene.  I am sorry we have not been able to con-
nect.  I’d love to continue our conversation about our business and what we offer, and in fact I’d love to hear from you, that yes, I am still inter-
ested, or not, I’ve changed my mind.  I look forward to the next time we can talk together.”  It is important to let them know they can call you 
if they change their mind.  And it’s important to paint the picture that you have more information you would like to give them.  Never worry 
about who is not calling you back,  because there are other people to call. 
 

When you are in the position of making callbacks, alternate between those you have called before and have not returned your calls, and those 
who are new and so are more likely to call you right back.  Sometimes a direct seller will call the same twenty people on a list over and over 
again, until they are basing their success on the same twenty people, as opposed to mixing it up with new people, including people they have 
not yet called.  If you call someone who does not return the call, what are the odds she will call you now?  If you mix it up, generally you will 
have success every week in having people call you back. 
 

-  Taken from Ilene Meckley “Sharing with Heart” Personal Success Coaching 

Q & A’s From Nancy Hanrahan’s Conference Call: 
 
 
 

1. How did you sponsor 6 people in one month?  “Premier Designs is brilliant with offering the 5th $25 bonus from April to 
share the Marketing Plan with the Hostess.  I thought why not open it up to everyone at the show!  So now I offer OP’s after 
checkout to anyone at the show.  I had 6 shows and held OP’s at 4 of them and sponsored 6 jewelers from April to May.  I 
offer the Premier Charm Bracelet from Premier Incentives to anyone that will stay and listen.  I have a goal to share Premier 
with 100 people this year and just for listening they get the charm bracelet.  Then I ask if they will join me after all the orders 
are in for only 10 minutes longer so that it doesn’t take any more time out of your night.” 

 
2. How in the world to you corral them back to listen to the OP?  “As soon as they start shopping, I pull those yes and maybe’s 

guest surveys to the front of the stack, then at check out I say, ‘ Oh, are you going to be able to stay?’ (they usually are just 
sticking around anyway).  Or, you can just ask every person at checkout if they are going to be able to stick around.” 

 
3. Is there a way to give them a time to get started because some are straggling around?  “You can definitely put a timeframe on 

it.  Say, ‘Okay ladies, it’s 9 pm and we are going to be starting in about 20 minutes so you have until 9:20 to finish shopping 
and get checked out.’” 

 
4. How many people come on with the kit?  “All of them come in with the president’s package or the promo package.” 
 
5. So do you then follow up with those folks after the show?  “YES that is the key - the fortune is in the follow-up.  You have to 

call them back.” 
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1) Fitted Jacket:  A great tailored jacket -- fitted to show off feminine curves, not a baggy masculine style 
-- will pair with everything from work trousers to jeans.  A jacket adds structure to your figure: gives curvy 
girls more angular lines, creates waistlines for boyish figure types and smoothes out lumps and bumps for all 
shapes.  Choose traditional fall jacket fabrics like tweed, corduroy, denim or menswear plaids; or go luxe 
with velvet, leather, brocade. 
 

2) White Shirt:  Sounds basic, but a crisp, long-sleeve white shirt is a building block of your fall wardrobe.  The 
varieties are endless -- cotton with stretch, fitted silhouettes, cuff and sleeve details, collar variations -- but they 
all work under everything from cardigans to jackets or on their own with wide-leg trousers. 

 
3) Black Pantsuit:  Pantsuits may be the ultimate power suit for the working woman, but they also pull their 

weight after hours when paired with a silky cami and heels.  A solid black pantsuit is the most flattering (head-to
-toe monochromatic color) and the most classic. Look for a fabric with drape -- nothing too stiff or shiny -- pref-
erably in wool (or wool with some stretch for comfort). 

 
4) Turtleneck Sweater:  Neckline trends come and go -- cowl necks, plunging Vs, henleys -- but a turtleneck 

sweater has earned its place as a classic. Here's why:  The turtleneck brings your face into focus.  A mock turtle-
neck is a good option if you don't like the bulk of a true turtleneck (it's the same height, only the fabric doesn't 
fold back over).  Stick with cozy, touchable materials for your turtleneck sweater because anything itchy or 
scratchy is unbearable on your sensitive neck area.  The black turtleneck is the ultimate classic because it creates 
a blank palette to show off wonderful necklaces, cuff bracelets or just a pretty face. 

 
5) Neutral Coat:  There's a reason timeless fashion pieces retain their popularity: they go with most things in your 

closet and transcend the trends. The neutral coat -- especially in a camel color -- is an enduring fall classic be-
cause it has so many possibilities. 

 
6) Plaid:  Plaid -- a perennial menswear print favorite -- translates very well to trousers, coats and jackets. Pair with 

everything from a solid shirt to a twinset. 
 
7) Tall Boots:  Knee-high boots make great sense for fall because they let you get more wear out of everything 

from skinny jeans to miniskirts.  Tuck in slim trousers for a young look or layer on opaque tights with a skirt or 
dress to keep out the chill.  Choose a mid-heel height for the most trend-proof look something 2 inches or less).  
Brown boots are a great choice if you wear lots of denim; black pairs with almost everything. 

 
8) Pearls:  Feminine pearls are the perfect trend-proof accessory to compliment the more structured styles of fall. 

Wear gray pearls with black for a sexy tonal look; or choose layers of creamy white pearls worn with a simple 
black sheath dress for a perfect cocktail dress look. 

 
9) Sheath Dress:  Match a sheath with a hem-length coat or wear it on its own with pumps; anyway you wear the 

classic, knee-length sheath dress it's a winner.  Fabric choices include knits, crepe, silk and menswear fabrics. Or 
try something edgy like a leather sheath. 

 
10) Large Leather Bag:  Bags get bigger with cooler weather because you have more to carry (umbrellas, wraps, 

hats).  The leather bag doesn't have to be boring -- there are logoed styles, patent, exotic skins, quilting, bold 
hardware, bright colors and much more -- but the most classic looks have a ladylike feel to them and understated 
luxury.  Unlike an in-today/out-tomorrow "It" bag, the large leather bag will be your faithful friend for years. 
This is one splurge where you'll get lots of mileage on your investment. 

 
 

Taken from Fashion.About.com 



��	�
����

������������
����
�

�

· American Beauty — this flattering true red is neither harsh nor over-the-top. Designed to suit all skin 
tones, this warm but robust hue can be blended with almost any shade. 
 

· Purple Heart — sitting somewhere between true purple and lilac, this refined tone is soft and sensual. 
 
 

· Honey Yellow — a warm and welcoming yellow with a hint of honeyed beige. A perfect partner to Burnt 
Sienna for a wintry feel. 
 

· Iron  — represents the “new black” of the season. Neither a true gray nor brown it falls more in the category of a 
cross between slate and gunmetal. This serves as a grounding color for all other tones. 
 
 
 
 
 
 
 
 
 
 
 
 

· Burnt Sienna — more a pinkish, earthy orange, reminiscent of Mediterranean terracotta roof tiles. Warm 
and comforting, probably the most-fall like of all the Panetone shades. 
 
 
 
 

· Nomad — another timeless neutral which falls between light gray and beige serves as an anchor for more  
robust colors 
 
 

· Rapture Rose — represents all that is new and fresh about this fall’s designs. With nurturing and feminine 
tones, this color plays upon the vibrancy of last season’s fuchsia but is toned down a little with soft pink. This key 
shade transcends clothing into cosmetics and accessories. 
 

· Warm Olive — a rich yellowy green, reminiscent of an olive in a martini, which, according to Pantone's Fall 
2009 report “makes all other colors come alive.” 
 

· Majolica Blue — adding an exotic feel to the color group this cross between teal blue and navy  
complements oranges and purple hues perfectly. 
 

· Crème Brûlée — needs no explanation for those who love its namesake, the delicious French desert.  
Providing one of fall’s classic neutrals, this paired down mix of gray and ivory beige looks good enough to eat! 
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       With less emphasis on one-season wonders, you’ll find the color palettes for fall winter surprisingly versatile and able to  

transcend seasons. The secret for a stylish, sophisticated, timeless look is to choose colors in the same tonal palette, which also 

has a slimming effect. 

       Classic neutrals such as Iron and Nomad are fail-safe as they are classy and have an expensive feel. Go for quality over 

quantity if you want pieces to last. Express a little individuality by adding an injection of at least one of the season’s more  

robust, stronger colors, like Rapture Rose or American Beauty. 

       The season’s red and blue hues are surprisingly flattering to most skin tones. Darker skins look fantastic in warm olive or 

honey yellow, but for lighter tones, this can make skin look sallow. Metallics can also be slimming, especially when it comes to 

shoes.   

       Choose color combinations wisely and they will never go out of fashion.  Wearing hues that flatter are more important than 

wearing THE color of the season despite it doing nothing for your skin tone! 

Taken from the Pantone Fashion Color Report 


